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Author Platform Building Guide

"For we are God's handiwork, created in Christ Jesus to do good works, which God prepared in advance for us to
do." - Ephesians 2:10

I Introduction

Building an author platform is about creating authentic connections with the readers God has called you to serve.
Your platform becomes a bridge between your message and the hearts that need to hear it. This guide will help you
build a platform that honors God while effectively reaching your audience.

@ Platform Purpose

Your author platform should serve your readers first, then your book. Focus on providing genuine value and
building real relationships rather than just promoting your book.

Understanding Your Author Platform

What Is an Author Platform?

An author platform is your total reach and influence as a writer. It includes all the ways you connect with current and
potential readers, including:

¢ Online Presence: Website, social media, email list

« Speaking Opportunities: Churches, conferences, workshops

« Written Content: Blog posts, articles, guest posts

o Personal Network: Friends, family, colleagues, church community

» Professional Connections: Other authors, ministry leaders, influencers

Platform vs. Promotion

Platform Building Book Promotion

Long-term relationship building Short-term sales focus
Consistent value delivery Sporadic promotional messages
Authentic engagement One-way broadcasting

Trust and credibility Immediate transactions



Phase 1: Foundation Building

Defining Your Message and Audience

Message Clarity

Identify your unique calling and message from God
Define your core themes and areas of expertise
Understand what sets your perspective apart
Articulate your message in one clear sentence

Connect your personal story to your message

Target Audience Definition

Identify who most needs to hear your message
Understand their struggles, questions, and needs
Determine where they spend time online and offline
Learn how they prefer to consume content

Research what other authors/speakers they follow

Personal Brand Development

¢ Author Bio: Develop a compelling 50-word, 100-word, and 300-word bio
» Professional Photos: Invest in quality headshots and lifestyle photos
« Consistent Voice: Develop a writing style that reflects your personality

o Core Values: Clearly articulate your faith-based values and principles

Phase 2: Website Development

Essential Website Elements

Must-Have Pages

Home Page: Clear introduction and value proposition
About Page: Your story, calling, and credentials
Blog/Content: Regular valuable content for your audience
Speaking: Information for event organizers
Books/Resources: Your published works and free resources

Contact: Easy ways for people to reach you

Website Best Practices

* Mobile Optimization: Ensure site works perfectly on phones and tablets



¢ Loading Speed: Optimize images and code for fast loading
« Email Capture: Offer valuable free content in exchange for email addresses
« Social Proof: Include testimonials, endorsements, and media mentions

» Easy Navigation: Make it simple for visitors to find what they need

I Phase 3: Content Strategy

Blog Content Planning

Content Categories

© Teaching Content: Biblical insights and practical application
Personal Stories: Authentic experiences that illustrate your message
Practical Resources: Tools, tips, and actionable advice
Guest Content: Interviews with other Christian leaders

Behind-the-Scenes: Writing process, ministry work, daily life

Content Creation Schedule

Frequency Content Type Purpose

Weekly Blog post (800-1200 words) SEQ, value delivery, relationship building
Bi-weekly Email newsletter Direct communication with subscribers
Monthly Free resource/download List building, value demonstration
Quarterly Video content or podcast Deeper engagement, personal connection

I Phase 4: Social Media Strategy

Platform Selection for Christian Authors

Facebook

-~ Best for: Building community, sharing longer content, event promotion
Create: Author page (not personal profile for business)
Content: Blog post shares, inspirational quotes, live videos

- Engagement: Respond to comments, join Christian author groups

Instagram

- Best for: Visual storytelling, behind-the-scenes content, younger audience

Content: Quote graphics, book photos, daily life, writing process




Features: Use Stories, Reels, and IGTV for variety

Hashtags: Research Christian and writing-related hashtags

YouTube

Best for: Teaching content, book readings, speaking clips
Content: Short devotionals, writing tips, Q&A sessions
SEO: Optimize titles and descriptions for search

Consistency: Maintain regular upload schedule

Social Media Best Practices

e Quality over Quantity: Better to do one platform well than many poorly
¢ Authentic Engagement: Respond genuinely to comments and messages
o Value-First Approach: Share helpful content, not just book promotions

» Consistent Branding: Use same profile photo, bio, and voice across platforms

Phase 5: Email List Building

List Building Strategies

Lead Magnets (Free Resources)

Bible Study Guides: Short studies on topics related to your book
Prayer Journals: Printable templates for spiritual growth
Devotional Series: 7-day or 30-day email devotionals
Checklists: Practical tools related to your expertise

Exclusive Content: Early access to chapters or bonus material

Email Newsletter Strategy

¢ Welcome Series: 5-7 emails introducing new subscribers to your ministry
¢ Regular Newsletter: Monthly or bi-weekly updates with valuable content
¢ Personal Touch: Share personal updates and prayer requests

« Subscriber Benefits: Exclusive content, early book access, special offers

Phase 6: Speaking and Networking
Speaking Opportunities

Local Opportunities

Offer to speak at your home church

Contact other local churches for speaking opportunities



Speak at women's/men’s ministry events
- Offer workshops at Christian conferences

Participate in community Christian events

Online Speaking

Guest appearances on Christian podcasts
- Virtual conference presentations
Facebook Live sessions with other ministries
-~ YouTube collaborations with other Christian creators

Webinar hosting for your audience

Networking for Christian Authors

¢ Author Communities: Join Christian writing organizations and groups
e Ministry Connections: Build relationships with pastors and ministry leaders
o Peer Authors: Connect with authors in similar genres or ministries

* Mentorship: Seek mentors and offer mentorship to newer authors

I Measuring Platform Success

Key Metrics to Track
Platform Element Success Metrics Tracking Frequency
Website Monthly visitors, email signups, time on site Monthly
Email List Subscriber growth, open rates, click rates Weekly
Social Media Follower growth, engagement rate, reach Weekly
Speaking Number of events, audience size, follow-up connections Per event

Quality Indicators

» Engagement Quality: Are people asking questions and sharing your content?
« Speaking Invitations: Are you receiving requests to speak or appear on podcasts?
« Media Mentions: Are other ministries or publications referencing your work?

« Reader Testimonials: Are people sharing how your content impacts their lives?

I Common Platform Building Mistakes

Avoid These Pitfalls

o Starting Too Late: Begin building before your book is finished

¢ Inconsistent Content: Sporadic posting undermines your credibility



¢ Over-Promotion: Focus on serving your audience, not selling to them
 Ignoring Engagement: Respond to comments and messages promptly
¢ Copying Others: Develop your unique voice and approach

¢ Neglecting Email: Social media algorithms change, but email is owned media

LU Long-term Perspective

Platform building is a marathon, not a sprint. Focus on consistent, authentic relationship building rather than
quick growth tactics. God honors faithfulness in small things.

Platform Building Timeline

6-Month Launch Plan

e Month 1: Set up website, define message and audience

« Month 2: Begin blogging, create first lead magnet

* Month 3: Launch one social media platform, start email list

¢ Month 4: Guest posting, networking, speaking opportunities
* Month 5: Expand content, launch second social platform

* Month 6: Evaluate metrics, refine strategy, plan book launch

Platform Building Support

Building an author platform while writing your book can feel overwhelming. At Tranquility Pages, we provide
guidance and support to help you build an authentic platform that serves your readers and honors God's
calling on your life.

Ready to build your platform?

¢ info@tranquilitypages.com | & www.tranquilitypages.com

"Whatever you do, work at it with all your heart, as working for the Lord, not for human masters." - Colossians
3:23
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